The Roadmap
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Find Your why Find Your what Identify your ideal client Create your product 1
|
Clarify the ‘real’ reason why you want to Decide on the type of business you want to Become really clear on who you want to Define what you want to sell, getting clear :
have an online business. This gives you your run. Making sure it fits your lifestyle, goals help or sell to. Being clear lets you speak on it's benefits, it's drawbacks, and what I
north star goal for keeping on going. and real-life constraints helps you their language’ and creates trust. makes it stand out from all your 1
succeed. competitors. :
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: Begin posting on social Create your lead magnet Define your brand
I media
I A compelling lead magnet is something ‘Branding’ allows you to stand out from the
| Regular, consistent posting on social media you can give your potential customers for crowd. Creating an image that has
: allows you to become the ‘expert’ in your free to get their email address, which will consistent colors, images, and messaging
I field, builds trust with your potential allow you to connect with them to keep allows you to be ‘unique’ in your field.
1 customers, and keeps them aware that you them interested in you.
| are there to help them.

Build your website Create your sales message Offer your product Review results
(if required)
You need to create messaging that really Time to put your product out to the world You've put your product out and you may
Building a website can be a difficult . . ' , '
connects with and excites your potential and get buyers. There are some ways that have made some sales. Now's the time to
process. There are many details that need h b b h h d d . h h iah
be looked at and this can be one of the customer to get them to buy. work better than others and you need to review what went wrong, what went right,
fo be loo know what works best for YOUR clients. and how to improve your offering for the

t+ challenging steps.
most challenging steps next cycle.



